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Recommendations  
RECOMMENDATION 1:  

That the Government of Canada commission a national study on the children’s media sector to 

assess the current landscape of content creation, accessibility, and the impact of emerging 

technologies, including artificial intelligence, on young audiences. 

RECOMMENDATION 2:  

That the Government of Canada establish an expert roundtable on the safe use of artificial 

intelligence (AI) in children’s media, bringing together leaders in children’s content creation, AI 

ethics, digital safety, child development, and media production to evaluate emerging risks and 

opportunities, and to develop national standards and best practices. 

RECOMMENDATION 3:  

That the federal government appoint a Federal Coordinator for Children and Youth, with a direct line 

of report into the Privy Council Office, to lead interdepartmental alignment on digital, cultural, and 

economic policies—ensuring coordination across Industry, Canadian Identity and Culture, and 

Artificial Intelligence and Digital Innovation portfolios—to reflect the rights, well-being, and voices of 

young people in national decision-making. 
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Introduction: Supporting Canada’s youth is essential 

to our economic future 

At the Rocket Fund, we regularly find ourselves asking: “Who is looking out for our kids?”  

As experts in children’s media content, we have taken on this responsibility to the best of our ability. 

But in today’s digital, global landscape, ensuring the well-being of our children is a national 

responsibility. 

Children are digital-first citizens. They are global, and the platforms they enjoy are global. Today’s 

kids move fluidly between digital platforms where the content they consume matters more to them 

than where it lives.  

With the notion that “kids have moved online,” the Canadian broadcasting system is abandoning 

Canadian and Indigenous children and youth. The numbers are stark: Canadian children's 

audiovisual production declined 41.2 per cent last year, including a 47 per cent drop in English-

language content. Bell Media announced it will drop the WildBrain Canadian children’s channels in 

2026. But just because kids are consuming more content on digital platforms, why should that 

excuse us from the responsibility of creating and delivering new and relevant Canadian 

programming for our kids?  

All children in Canada — whether Indigenous, Black, from racialized communities and diverse 

ethnocultural backgrounds, socio-economic statuses, abilities and disabilities, sexual orientations, 

gender identities and expression — deserve to see themselves reflected in the content they 

consume. They also deserve to be safe online and to have champions in government working to 

ensure our kids can contribute fully to their economic future. 

Children are not only a vital audience, they are our future leaders. About 20 per cent of Canada’s 

diverse and growing population is under 18. They deserve to grow up with a Canadian and 

Indigenous point of view among the global content they access every day. 

Children and youth must be prioritized in public policymaking, rather than being an afterthought. The 

rewards will far exceed the investments in terms of enhancing the well-being of Canadian children, 

benefitting our society and country for generations to come. 

About Shaw Rocket Fund: Leading the children’s media sector and 

championing kids in public policy 

The Shaw Rocket Fund is at the forefront of supporting the creation of top-tier, globally recognized 

Canadian children's media content across all platforms. For over 25 years, we’ve invested close to 

$300 million into over 1,200 Canadian-made audiovisual and digital media programs for children, 

youth, and families. Our support spans both official languages and includes Indigenous and minority 

languages, ensuring diverse representation in Canadian children's programming.  
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Operating as an equity fund within a not-for-profit framework, Shaw Rocket Fund embodies a 

forward-looking model of social enterprise. We strategically invest to benefit the broader children’s 

media sector, thus bolstering Canada's economic growth and enhancing the visibility of Canadian-

made content. We prioritize investments in children’s media that champion equity, diversity, and 

inclusion while reflecting the stories and experiences of Canadian kids. 

The Rocket Fund has long recognized the critical importance of online safety for children. For eight 

years, we operated the Rocket Online Safety Program, which brought the kidSAFE Seal Program to 

Canada, offering free certification to ensure Canadian digital content used by children met strict 

technical privacy and security standards. Close to 50 Canadian companies participated, and we 

contributed towards 160 kidSAFE Seal certifications. While the program had to conclude in 2025, it 

laid vital groundwork and demonstrated a clear appetite among Canadian creators for meaningful 

and accessible safety certification.  

The fundamental importance of ensuring quality Canadian kids’ content is available on all platforms 

cannot be overstated. Canadian shows foster positive values and relationships, build diverse cultural 

awareness and pride, and spark imagination and critical thinking through a magical mix of 

entertainment and education, with a Canadian voice. 

Supporting Canadian children’s media: A strategic 

investment in culture, economy and future skills 

Canada is facing a generational challenge — one that requires rethinking how we invest in the 

industries that support our culture, economy, and social development. Children's audiovisual content 

is not just entertainment; it is a powerful tool for education, national identity, digital literacy, and 

future economic opportunity. As global content platforms increasingly dominate what Canadian and 

Indigenous children watch, it is time to better understand the state of our domestic children’s media 

landscape. 

National study on children’s media sector needed 

Building on the U.K.’s recent study of children’s content, Canada must assess who is creating high-

quality, culturally relevant media for young audiences and whether our public and private sectors are 

positioned to keep up in an AI-driven, export-oriented content economy. A national study would 

evaluate which children and communities — especially Indigenous, francophone, and rural — are 

being underserved, and how we can increase access to fact-based, Canadian content across 

platforms. 

This aligns directly with national goals: the study will help the sector better understand where we 

need to go as a country to support productivity by investing in Canadian creators and digital media 

skills, to create well-paying jobs in a global industry, and contribute to affordability by ensuring all 

families, regardless of income, can access safe, enriching, local content for their children. The 

https://committees.parliament.uk/committee/378/culture-media-and-sport-committee/news/208199/new-inquiry-mps-to-investigate-childrens-tv-and-video-content/
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outcomes of the study will also reinforce our cultural sovereignty at a time when Canadian identity is 

under pressure from foreign content dominance. 

At the same time, we must assess the health and developmental impacts of screen-based media. 

With families relying on digital content more than ever, we need Canadian-specific research to guide 

policies on discoverability, parental controls, and media literacy — especially as AI shapes what 

children see online. 

RECOMMENDATION 1: That the Government of Canada commission a national study on the 

children’s media sector to assess the current landscape of content creation, accessibility, 

and the impact of emerging technologies, including artificial intelligence, on young 

audiences. 

Expert roundtable on the safety of AI in children’s media integral to 

economic growth 

In parallel with a national study, Canada should convene a roundtable of experts in children’s media, 

digital safety, AI ethics, and content production to evaluate emerging risks and opportunities. This 

group would help establish national standards and best practices for the safe use of AI in children's 

media, both in content creation and distribution. Given the pace at which generative tools are being 

adopted in the production sector, this work is essential to protect children from manipulation, 

misinformation, and inappropriate content, while also ensuring creators have access to responsible 

innovation that can enhance Canadian storytelling. 

This is a low-cost, high-return opportunity to use evidence-based decision-making to modernize our 

support for Canadian children’s media. It is also a way to build the next generation of creative talent 

and ensure Canada’s stories continue to be told by Canadians, for Canadians, starting with our 

youngest citizens. 

RECOMMENDATION 2: That the Government of Canada establish an expert roundtable on the 

safe use of artificial intelligence (AI) in children’s media, bringing together leaders in 

children’s content creation, AI ethics, digital safety, child development, and media production 

to evaluate emerging risks and opportunities, and to develop national standards and best 

practices. 

Federal Coordinator to advance children's interests government wide 

essential in today’s global landscape 

As a global leader in children’s programming, Canada must also lead in protecting children online. 

We call on the federal government to collaborate with industry partners to build a robust system for 

safeguarding children—particularly as international standards evolve and emerging technologies like 

artificial intelligence (AI) pose new risks. 
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To meet this urgent need, the federal government should appoint a Federal Coordinator for Children 

and Youth, with a direct line of report into the Privy Council Office. This role would lead 

interdepartmental alignment on digital, cultural, and economic policies—ensuring coordination 

across Industry, Canadian Identity and Culture, and Artificial Intelligence and Digital Innovation 

portfolios. 

With AI reshaping every aspect of society, young people are among the most affected—facing risks 

like algorithmic bias, erosion of privacy, targeted advertising, and online exploitation. A dedicated 

Coordinator would bring coherence, visibility, and urgency to youth policy across federal 

departments, ensuring children’s rights and well-being are reflected in national decision-making. The 

Rocket Fund believes this role is essential for shaping a future where young Canadians can thrive 

safely and equitably. 

RECOMMENDATION 3: That the federal government appoint a Federal Coordinator for 

Children and Youth, with a direct line of report into the Privy Council Office, to lead 

interdepartmental alignment on digital, cultural, and economic policies—ensuring 

coordination across Industry, Canadian Identity and Culture, and Artificial Intelligence and 

Digital Innovation portfolios—to reflect the rights, well-being, and voices of young people in 

national decision-making. 

Who is looking out for our kids?  

Canada stands at a crossroads. As the world rapidly changes—with AI, online harms, and global 

pressures transforming childhood itself—our youngest citizens are facing risks and challenges 

previous generations never imagined. Yet there is no single voice within the federal government 

charged with ensuring their safety, well-being, and opportunity across all policies and platforms. 

The Rocket Fund urges the federal government to act now by: 

Leading on a national study to examine who is producing high-quality, culturally relevant content for 

young audiences, and whether Canada’s public and private sectors are equipped to compete and 

grow in an AI-driven, global content economy; 

Convening an expert roundtable to develop national standards and best practices for the safe use of 

AI in children's media, both in content creation and distribution; and 

Appointing a Federal Coordinator for Children and Youth, a dedicated, cross-government leader who 

can champion their interests, coordinate action, and ensure that no child is left behind in this era of 

unprecedented change. 

This is more than policy, it’s a statement of values. It signals that Canada takes seriously its 

responsibility to protect, empower and prepare the next generation. As a global leader in children’s 

content, we have both the tools and the talent to lead. Now we need the political will. 
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The Rocket Fund is ready to work alongside government, industry and civil society to build a future 

where children are safe, heard and equipped to thrive. But leadership must start at the top. 

We all share this responsibility. The time to act is now. 


