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Recommendation  
 
Recommendation 1: Recognizing the importance of Canada’s children and youth as our 
future innovators and leaders, that the government reinforce its support for young 
people by establishing a special envoy to play a central, whole-of-government role in 
promoting policies focused on the well-being, safety and opportunities that will 
accelerate children and youth contributions to growth across future cultural and 
economic sectors.  
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Introduction 

The Shaw Rocket Fund helps drive the creation of robust, world-leading Canadian and 
Indigenous children's and youth media content on all platforms by supporting content creators to 
ensure their programs reach kids at home and abroad. Since the Shaw Rocket Fund was 
established 25 years ago, we have invested more than $273 million into 1,125 Canadian-made 
audiovisual and digital media programs for children, youth and families. We support 
programming in both official languages, as well as Indigenous and various minority languages, 
on platforms that air Canadian children’s and youth programming. In 2022 we invested a 
combined total of $14.5 million in 77 high-quality audiovisual and digital media projects for kids. 
 
A true equity fund within a not-for-profit framework, the Shaw Rocket Fund represents an 
innovation-based model of social enterprise. By making strategic investments and reinvesting 
returns to benefit the wider children’s media sector, we’re helping contribute to Canada’s 
economic growth and the discoverability of made-in-Canada content. Of equal importance, the 
Shaw Rocket Fund invests in high-profile content for children that reflects equity, diversity and 
inclusion of Canadian kids and helps showcase their stories. 
 
A historic opportunity to upgrade support for children and youth 

This is a momentous time in regard to media and the impact of the digital revolution on Canada, 
especially our children and youth. The Shaw Rocket Fund believes it is an ideal time for taking 
stock and for action. We recognize the immense importance of the effort to establish the 
strategic priorities for the broadcasting industry as Canada modernizes its policies in response 
to the massive shifts spurred by digital transformation. There is every reason to hope that Bill C-
11 and the Online Streaming Act will position Canadians to respond to and take full advantage 
of the unique, fast-changing communications paradigms of the digital era in the coming years. 
 
The Rocket Fund believes it is the perfect moment for the federal government to undertake a 
full-scale realignment of its thinking and policies with regard to Canadian children and youth in 
the realm of broadcasting and online streaming. 
 
Recommendation: Recognizing the importance of Canada’s children and youth as our 
future innovators and leaders, that the government reinforces its support for young 
people by establishing a special envoy to play a central, whole-of-government role in 
promoting policies focused on the well-being, safety and opportunities that will 
accelerate our children and youth contributions to growth across future cultural and 
economic sectors.  
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Based on Statistics Canada’s 2020 Census, Canadians under the age of 18 represent over 20 
per cent of Canada’s population. And these young people are the most ethnically and racially 
diverse in our history. According to Statistics Canada, children younger than 15 years of age 
represented 17 per cent of recent arrivals in Canada, and this number is expected to grow. 
These young people are passionately pursuing causes and ideas centred on making the world a 
better place for everyone. They are considered the first real global generation where ideas 
about language, culture, identity and community truly cross borders, and by 2025, they will be 
the largest demographic living on the planet.  
 
However, past policy and regulatory decisions have considered children and youth as a 
programming segment rather than a valued and central community in the country’s cultural 
mosaic. This needs to be reversed. Federal policies across the government need to be 
redesigned to ensure meaningful support for the needs of children and youth in Canada, and 
throughout the broadcasting system, in ways that respect who they are as members of our 
society and fully value their future contributions to the country’s potential. Children and youth in 
Canada are part of our society representing an audience group - not a genre in broadcasting. 
  
Without a reorientation of cultural policies that acknowledges the ongoing needs of this special 
audience at a time of upheaval in our industry, the creation of meaningful and relevant 
Canadian children’s and youth audiovisual and digital programming will continue to decline. 
 
The reality is that Canadian production funds are currently not mandated to support specific 
genres, and since children’s and youth programming is considered a genre within the current 
broadcasting system, there is no mandate to support programming for Canadian children. While 
some Certified Independent Production Funds (CIPFs) like the Shaw Rocket Fund are 
committed to a genre of programming, the commitment is by choice.  
 
Advancing the federal government’s commitment  

In 2015, the CRTC removed genre protection as a condition of licence for Canadian 
broadcasters in response to declining revenues and the need for broadcast groups to compete 
with web giants. 
 
The production of Canadian children’s programming has been on a decline ever since. In 2021, 
the Canada Media Fund contributed only 13% of its broadcaster triggered television funding 
towards children’s programming, compared to 50% to drama. The CRTC subsequently removed 
any requirement to air Canadian children’s programs under the current licence renewal regime 
(Broadcasting Decision CRTC 2022-165 and Broadcasting Orders 2022-166, 
2022-167). 
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While Canadian and Indigenous children and youth content is successfully exported by 
producers and Canada is seen as a world leader in creating children’s content, this success is 
based on a historical genre protected funding regime that no longer exists, and as a result, 
Canadian children’s programming is being abandoned in our country. There is no protection in 
place to ensure Canadian kids have access to Canadian-made media now or in the future. 
 
This is a crucial failing and needs to be addressed. In today’s global media landscape, 
Canadian children’s viewing habits have become fragmented, according to a recent survey by 
Dubit Ltd. for the Shaw Rocket Fund Canada Kids and Tech Report 2022. 
 
At the same time, the survey showed that young people are driven by quality programming and 
that it is increasingly important to parents and kids that they have access to Canadian-made 
shows. About 52 per cent of respondents said they feel more positive about a show if they learn 
it is Canadian. That’s up from 40 per cent two years ago. And 41 per cent of parents said it’s 
important for their children to have access to Canadian shows, up from 35 per cent in 2020.  
 
The data underscores the imperative for government to play a central role in ensuring funding is 
maintained for high-quality Canadian and Indigenous content for children and youth and take 
measures to ensure discoverability. Overall, the government policy framework must be 
strengthened to ensure Canadian kids have greater opportunity to experience engaging, safe, 
Canadian-made stories and media that reflect our unique Canadian values and diversity. 
 
Urgent need for upgraded online safety 

Online safety is another area in which it is vital that the federal government engage in decisive 
action. The experience of the pandemic demonstrated how important it is for governments to 
take online safety for children seriously. While the pandemic demonstrated the increased value 
of media content for children from both educational and entertainment perspectives, it also 
exposed many of the risks for children in an online world and illustrated the need for greater 
support from government. 
 
Aware of the importance of online safety for children, we launched the Rocket Online Safety 
Program in September 2018. For five years this program has helped creators of Canadian 
digital content become certified through the kidSAFE Seal Program, ensuring their technologies 
comply with privacy and security standards in Canada for kids. Over that time, 46 Canadian 
companies have participated, and we have contributed to 110 kidSAFE Seal certifications as a 
direct result of this program.  
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Kids are consuming and interacting with more content than ever on digital platforms, and while 
Canadian families accept this new reality, the concern for online safety remains high. The Shaw 
Rocket Fund has continued to make it a priority to ensure access to certification for creators is 
not only readily available, but free of charge, to encourage more creators to become certified in 
the hopes of reassuring parents that the majority of Canadian platforms their children use are 
safe. However, the Rocket Online Safety Program is not enough on its own. 
  
We continue to call on the federal government to work with industry partners to ensure children 
are protected online. As a world leader in children’s programming, Canada must also be a 
world-leading protector of children online. It will be critical for Canada to have a robust and 
comprehensive system in place to ensure children’s safety as international standards continue 
to emerge around the world.  
 
Leadership through a special envoy 

Shaw Rocket Fund believes that, with regard to all the issues and opportunities raised above, 
the creation of a special envoy within the federal government to actively work to make sure the 
needs of our youngest are a cross-government priority would make a tremendous difference to 
Canada’s overall ability to prioritize and advance the interests of our children and youth. 
Providing the mechanisms and funding for a special envoy in Budget 2024 would be the most 
efficient, cost-effective means of strengthening the suite of programs and initiatives aimed at 
helping families and children. And it would provide an important signal that the needs and goals 
of children and youth are being respected and given the extra consideration commensurate with 
their importance to the future of Canada. 
 
Concrete action 

As the largest private investor dedicated to supporting the development and production of high-
quality Canadian and Indigenous content for kids, the Shaw Rocket Fund appreciates the 
federal government’s recognition of the importance of our youngest citizens. But we believe it is 
imperative to advance this commitment with concrete, wide-reaching initiatives that can make a 
measurable difference in the effort to promote successful socio-economic outcomes down the 
road for our children. 
 
Indeed, the responsibility of ensuring that the interests of our children and youth are protected 
goes beyond the cultural sector. It is much greater than a broadcasting regulatory matter and 
greater than the Shaw Rocket Fund. Canadian children deserve representation at the federal 
government level to ensure that all relevant policies acknowledge the important role of 
Canadian kids as the future leaders of our country. 
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Actualizing the commitment to an integrated cross-departmental strategy through a dedicated 
envoy with the resources, vision and support of senior decision makers would be the most 
effective way to promote needed change, we believe.    
 
Thank you for the opportunity to contribute to the federal government’s pre-budget consultations 
in advance of the 2024 budget. Canada has developed a global leadership position in the youth 
and children’s programming space, and we should do all we can to seize the opportunities our 
natural advantages create for the future of our young people and the country.  
 
We hope that the Shaw Rocket Fund will be able to partner with the federal government in a 
collective effort to strengthen and broaden policies and programs that will ensure Canada’s 
children and youth can maximize their contribution to the betterment of our economic, social, 
environmental and cultural conditions in the years ahead. 


