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Recommendation  
Recommendation 1: Recognizing the importance of Canada’s youth as our future innovators 
and leaders, that the government reinforce its support for young people by establishing a 
special envoy to play a central, whole-of-government role in promoting policies focused on the 
well-being, safety and opportunities that will accelerate our children and youths’ contributions to 
inclusive, sustainable development and growth across future cultural and economic sectors.  
 
  
  



Introduction 
Shaw Rocket Fund helps drive the creation of robust, world-leading Canadian children’s media 
content on all platforms by supporting content creators to ensure their programs reach kids at 
home and abroad. Since the Rocket Fund was established over 20 years ago, we have invested 
more than $273 million into 1124 Canadian-made audiovisual and digital media programs for 
children, youth and families. We support programming in both official languages, as well as 
Indigenous and various minority languages, on platforms that air Canadian children’s and youth 
programming. In 2020-2021, we invested a combined total of $14.5 million in 76 high-quality 
audiovisual and non-programming digital media projects. 

A true equity fund within a not-for-profit framework, Shaw Rocket Fund represents an 
innovation-based model of social enterprise. By making strategic investments and reinvesting 
returns to benefit the wider children’s media sector, we’re helping to contribute to Canada’s 
economic growth and the discoverability of Canadian-made content. Of equal importance, Shaw 
Rocket Fund invests in high-profile children’s media content that reflects equity, diversity and 
inclusion of Canadian kids, and helps showcase their stories. 

Strengthening support for children and youth 

The pandemic only further solidified the importance of kids having access to high-quality, 
diverse and inclusive programming, and Shaw Rocket Fund is proud to support Canadian 
companies that create this content for the benefit of Canadian children and youth. 

As we emerge from the COVID-19 pandemic, we believe it is imperative to re-examine our 
government policies and priorities, and move ahead as rapidly as possible with measures that 
will strengthen Canada’s future, and give our children and youth the opportunities to build on 
and improve our standing as one of the most advanced, multi-culturally successful and forward-
looking countries anywhere. 

Recommendation: Recognizing the importance of Canada’s youth as our future 
innovators and leaders, that the government reinforces its support for young people by 
establishing a special envoy to play a central, whole-of-government role in promoting 
policies focused on the well-being, safety and opportunities that will accelerate our 
children and youths’ contributions to inclusive, sustainable development and growth 
across future cultural and economic sectors.  

Canadian children and youth represent nearly one-quarter of Canada’s population, and our 
youth today are the most ethnically and racially diverse in our history. They passionately pursue 
causes and ideas that are based around making the world a better place for everyone. They are 
considered the first real global generation where ideas about language, culture, identity and 
community truly cross borders. 
 
As the largest private investor dedicated to supporting the development and production of high-
quality Canadian content for kids, we at Shaw Rocket Fund were especially interested when, 
during the COVID-19 crisis, Prime Minister Justin Trudeau took the time to address Canada’s 



children directly about the pandemic and their role supporting their parents as the country 
confronted the public health emergency. 

We believe the prime minister’s deliberate engagement with Canada’s young people regarding 
COVID-19 reflects the ideal expressed on World Youth Skills Day last year, when the 
Government of Canada said: “Canada's future recovery depends on the opportunities and 
support we provide to our young people today.” 

Advancing the federal government’s commitment  

We appreciate the government’s recognition of the importance of our youngest citizens. But we 
believe it is imperative to advance this commitment with concrete, wide-reaching initiatives that 
can make a measurable difference in the effort to ensure Canada’s youth can maximize their 
contribution to the betterment of our economic, social, environmental and cultural conditions in 
the years ahead. 

In today’s global media landscape, it is of utmost importance that Canadian kids have the 
choice to see themselves, their families and their culture in the media content they consume. 
New research on kids’ media experience — released in 2021 — shows that a third of Canadians 
between the ages of two to sixteen agreed that “I have to feel represented” when choosing 
media content. Their expansive view includes race, ethnicity, disability, gender, economic status 
and more. And 73% of parents want their children to see their communities’ diversity 
represented in media. The government policy framework needs to ensure that Canadian kids 
have the opportunity to experience engaging, safe, Canadian-made stories and media that 
reflect our Canadian values and diversity — and that respect who they are as citizens of our 
country. We believe that we, as a country, have a responsibility to ensure that Canadian 
children have access to Canadian-made media, always. 

Canadian production funds are not mandated to support specific genres. While some Certified 
Independent Production Funds (CIPFs) like Shaw Rocket Fund are committed to a genre of 
programming, the commitment is by choice. In 2015, the CRTC removed genre protection as a 
condition of licence for Canadian broadcasters in response to declining revenues and broadcast 
groups having to compete with web giants (Broadcasting Regulatory Policy 2015-86). The 
production of Canadian children’s programming has been on a decline ever since. The 
Canadian Media Producers Association 2021 Profile reports another drop in English language 
children’s television production. It was at its lowest in almost 10 years with a production value of 
$294M (-19% 2020; -35% 2019). In 2021, the Canada Media Fund contributed only 13% of its 
television funding towards children’s programming compared to 50% to drama. Most recently, 
the CRTC removed any requirement to air Canadian children’s programs under the current 
licence renewal (Broadcasting Decision CRTC 2022-165 and Broadcasting Orders 2022-166, 
2022-167). While Canadian children and youth content is successfully exported by producers 
and Canada is seen as a world leader in children’s media content, Canadian children’s 
programming is being abandoned in our country, and there is no protection in place to ensure 
Canadian kids have access to Canadian-made media. The responsibility of ensuring that the 
interests of our children are protected goes beyond the cultural sector. It is much greater than a 
broadcasting regulatory matter and greater than Shaw Rocket Fund. Canadian children deserve 



representation at the federal government level to ensure that all relevant policies acknowledge 
the important role of Canadian kids, the future leaders of our country. 

Innovation 

We know that young people are poised to become Canadian innovators and entrepreneurs who 
can contribute to the country’s economic growth. Ipsos data shows that 62% of Canadian Gen 
Zers (those turning 18 between 2013 and 2028) believe COVID-19 has created a window of 
opportunity to make big changes to our society and economy to better prepare ourselves for the 
future. Increased education and training to help young Canadians be entrepreneurs online — 
their platform of choice — will spur the creation of disruptive new technologies, user-generated 
content and innovative digital businesses. If we are truly to become an innovative nation, 
supporting Canada’s youth and investing in online entrepreneurship for young people is key to 
future economic growth.  

Online safety is another area in which it is vital that the federal government engage in decisive 
action. The past two years have shown how important it is for governments to take online safety 
for children seriously. While the pandemic has demonstrated the increased value of media 
content for children from both educational and entertainment perspectives, it has also exposed 
many of the risks for children in an online world and why greater support from the government is 
needed. 

Filling a gap with an online safety program 

Aware of the importance of online safety for children, we launched the Rocket Online Safety 
Program in September 2018. We have marked four years of this program helping creators of 
Canadian digital content become certified through the kidSAFE Seal Program, ensuring their 
technologies comply with privacy and security standards in Canada for kids. Throughout these 
four years, 39 Canadian companies have participated, and we have contributed towards 45 
kidSAFE Seal certifications as a direct result of this program. Kids are consuming and 
interacting with more content than ever on digital platforms, and while Canadian families accept 
this new reality, the concern for online safety remains high. The Rocket Fund has continued to 
make it a priority to ensure access to certification for creators is not only readily available, but 
free of charge, to encourage more creators to become certified in the hopes of reassuring 
parents that the majority of Canadian platforms their children use are indeed safe. However, the 
Rocket Online Safety Program is not enough.  

We call on the federal government to work with industry partners to continue to ensure children 
are protected online. As a world leader in children’s programming, Canada must also be a 
world-leading protector of children online. It will be critical for Canada to have a robust and 
comprehensive system in place to ensure children’s safety as international standards emerge 
around the world.  

 



Leadership through a special envoy 
Shaw Rocket Fund believes that, with regard to all the issues and opportunities raised above, it 
would make a tremendous difference to Canada’s overall ability to prioritize and advance the 
interests of our children through the creation of a special envoy within the federal government to 
actively work to make sure the needs of our youngest are in fact a cross-government priority. 
We believe doing so would strengthen the suite of programs and initiatives aimed at helping 
families and children, and provide an important signal that the needs and goals of youth are 
being respected and given the extra consideration appropriate to their importance to the future 
of Canada. 

Conclusion 
Thank you for the opportunity to contribute to the federal government’s pre-budget consultations 
in advance of the 2023 budget. Canada has developed a global leadership position in the youth 
and children’s programming space, and we should do all we can to seize the opportunities our 
natural advantages create for the future of our young people and the country. We hope that 
Shaw Rocket Fund will be able to partner with the federal government in a collective effort to 
strengthen and broaden the policies and programs needed to open the way to success for our 
young people in a sustainable, inclusive and safe manner for years to come. 
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