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List of Recommendations

Recommendation 1:

That the government invest $10 million over five years in support of the creation of an online
entrepreneurship fund for youth, dedicated to helping Canadians 18 years of age and under
become future innovators to spur economic growth.

Recommendation 2:
That the government develop a strategy to support online safety measures for children.

Recommendation 3:

That the government establish an Economic Strategy Table on Creative Industries, or similar
forum, to support post-pandemic economic recovery and unlock the significant economic value of
the entire creative ecosystem in Canada.
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Introduction

On World Youth Skills Day, July 15, 2021, the Government of Canada said: “Canada'’s future
recovery depends on the opportunities and support we provide to our young people
today.” Shaw Rocket Fund is pleased to participate in the Finance Committee’s Budget 2022
consultation and put forward the following practical, affordable and much needed ideas to support
Canadian youth.

About Shaw Rocket Fund

Shaw Rocket Fund helps drive the creation of robust world-leading Canadian children’s content
on all platforms by supporting content creators to ensure their programs reach kids at home and
abroad. Since the Fund was established over 20 years ago, we have invested more than $260
million into 1,080 Canadian-made audiovisual and digital media programs for children, youth and
families. We support programming in both official languages, as well as Indigenous and various
minority languages, on platforms that air Canadian children’s and youth programming.

Shaw Rocket Fund, a true equity fund within a not-for-profit framework, represents an innovation-
based model of social enterprise. By making strategic investments and reinvesting returns to
benefit the wider children’s media sector, we're helping to contribute to Canada’s economic growth
and the discoverability of Canadian-made content.

Shaw Rocket Fund invests in high-profile children’s media content that reflects equity, diversity
and inclusion of Canadian kids and tells their stories. We have supported the Oscar-nominated
film The Breadwinner; stories about Canada’s diverse cultures including 16 Hudson, Dounia, Le
Monde Selon and feature film Brother; inclusive programs for children such as The Bravest Knight
and The Fabulous Show with Fay and Fluffy; and environmentally conscious programs such as
Endlings. We also champion important authentic Indigenous stories for young people that include
Indian Horse, The Grizzlies, #Couleurs Du Nord and Bones of Crows.

Shaw Rocket Fund has consistently helped raise awareness of the importance of kids media
globally from a Canadian perspective, including as the inaugural partner for the International
Emmy Kids Awards, representing Canada; spearheading an international conversation on the
media industry’s role in cyberbullying prevention; and being one of three non-European guest
participants at the Kids Regio forum where experts from 24 countries created the Weimar
Declaration calling for a diverse European children’s film landscape.

As part of our commitment to ensuring children have access to a wide range of content, during
the height of the pandemic Shaw Rocket Fund developed a COVID-19 Outreach program to
support the development, production and discoverability of Canadian programming that would
provide children with easy-to-digest information on the pandemic and supplemental educational
programming.
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The pandemic only further solidifies the importance of kids having access to high quality, diverse
and inclusive programming, and Shaw Rocket Fund is proud to support Canadian companies that
make it happen for the benefit of Canadian children and youth.

Online youth entrepreneurship fund needed to spur next generation of
creative business leaders

Canada’s youth today are the most ethnically and racially diverse in our history. They passionately
pursue causes and ideas that are based around making the world a better place for everyone.

Generation Z (those turning 18 between 2013 and 2028) represents almost two billion people
worldwide. They are the first global generation made up of true digital natives where unrestricted
connectivity and content discovery are the norm. This generation was born just as Yahoo and
Google were launched and live within a multi-screen environment that offers an abundance of
content and choice with expected interactivity. Social networks will reach almost full penetration
among adult Gen Zers this year — 99% of users ages 18 to 24.

Generation Alpha (born between 2010 and 2024) is the first generation to be born entirely in the
21st century — starting the same year Instagram and the iPad launched — and will lead a 100%
digital world. Generation Alpha relies on technology to discover the world. They were home-
schooled during COVID-19 and already demand 5G access. They are more informed and tech-
savvy than other generations and are growing up not only with smartphones and social media, but
artificial intelligence. Gen Alpha will be a well-educated, digitally fluent, socially conscious
generation and will expect faster and more accurate access to information and technology. It is
estimated that 2.8 million Alphas are born globally every week and will reach 2.2 billion by 2025.

Young people are poised to become Canadian innovators and entrepreneurs that can contribute
to the country’s economic growth. Ipsos data shows 62 per cent of Canadian Gen Zers believe
COVID-19 has created a window of opportunity to make big changes to our society and economy
to better prepare ourselves for the future, and that now is the time to make them. Increased
education and training to help young Canadians be entrepreneurs online — their platform of choice
— will spur the creation of disruptive new technologies, user-generated content and innovative
digital businesses. If we are truly to become an innovation nation, supporting Canada’s youth and
investing in online entrepreneurship is key to future economic growth.

Fostering interest in business creativity in youth at an early age can lead to lifelong passions and
a skillset for entrepreneurship. Canada’s 100-year-old film and television industry contributed
$12.2 billion to Canada’s GDP in 2020 while the relatively young Canadian video gaming industry
contribution already reached $4.5 billion in 2019. Businesses that conducted over 50% of sales
online outperformed others during the lockdown period and ecommerce grew 20.7% in 2020. We
believe a $10 million investment over five years to create an Online Entrepreneur Fund for Youth
would greatly boost the ability of a number of Canadian youth (18 and under) to become
successful online entrepreneurs in the creative sector.
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Over five years, the fund could support approximately 125 youth, including young women,
Indigenous and at-risk youth, to develop the technical, digital and business skills needed to
succeed in creative industries. Shaw Rocket Fund, with its track record of investing in audiovisual
and digital media for children and youth, would oversee this dedicated fund and carry out relevant
activities to enhance Canadian children’s and youth’s ability to become creative innovators. This
could include mentorship, training and part-time job placement within the creative and technology
sectors of the digital media industry. Training would include online discoverability and eMarketing
skills to enable success.

To best support this young generation, relevant and robust research is needed. In partnership
with Dubit, experts in international children’s media research, Shaw Rocket Fund has examined
Canadian kids media consumption and device habits over the past year, with the results being
published in September 2021. While detailed, the research is limited to the media sector.

As part of the Online Entrepreneur Fund for Youth, qualitative and quantitative research on
children with an aim to better understand how the digital environment can best serve public policy
and move innovations forward is needed. Through this fund, we would conduct exhaustive
guantitative research studies and work with relevant federal departments to identify gaps and
opportunities to align with government priorities. This research initiative will enhance
programming and public policy affecting Canadian children and youth.

Recommendation 1: That the government invest $10 million over five years in support of the
creation of an online entrepreneurship fund for youth, dedicated to helping Canadians 18 years of
age and under become future innovators to spur economic growth.

Online safety measures needed now more than ever to protect
Canadian youth

The past year-and-a-half has shown how vital it is for governments to take online safety for children
seriously. While the COVID-19 pandemic has demonstrated the increased value of media content
for children from both educational and entertainment perspectives, it has also exposed many of
the risks for children in an online world and why greater support from the government is needed.

We launched the Rocket Online Safety Program in September 2018 to ensure that all Canadian
digital content receiving Shaw Rocket Fund investment be certified based on established online
safety and/or privacy standards through the kidSAFE Seal Program, an independent safety
certification service designed exclusively for child friendly technologies. Understanding the
importance of online safety for children, we have made this certification program available for all
Canadian-made kids’ digital content even without Rocket Fund investment. Through the Rocket
Online Safety Program, Shaw Rocket Fund finances 100 per cent of the cost of kidSAFE Seal
Certification, demonstrating our commitment to supporting content creators in an evolving digital
environment. A safe online environment for kids is paramount.
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We urge the federal government to work with industry partners to continue to ensure children are
protected online. As a world leader in children’s programming, Canada must also be a world-
leading protector of children online. It will be critical for Canada to have a robust and
comprehensive system in place to ensure children’s safety as international standards emerge
around the world.

Recommendation 2: That the government develop a strategy to support online safety measures
specifically for children.

Creative industries forum essential to maintain global
competitiveness

Governments around the world — including provincial governments across Canada — are
increasingly recognizing the economic might and growth opportunities within the creative
industries sectors, as they drive job creation and economic growth in every region of the country.

In Canada, we do not specifically acknowledge the special place for children’s content and the
value of Canadian stories for our young people. It is our desire that future policy establishes
children’s content as a priority throughout the entire media sector.

Creating an Economic Strategy Table for the creative industries would be a low-cost and high-
reward initiative. It would show businesses and organizations in Canada’s creative industries that
the Government of Canada supports the sector and is committed to helping it unlock its full
innovative potential, produce world-class content and share its creative works both at home and
abroad. It would ensure all stakeholders are working together to identify opportunities, discuss
challenges and other barriers to growth and what solutions and supports government partners can
provide, including for children’s media content. This forum would help Canada’s creative industries
drive economic recovery.

We urge the Government of Canada to implement the recommendation of its own Economic
Strategy Tables on Digital Industries: “To fully capture the potential of Canadian creative firms, we
recommend the creation of a dedicated creative industries forum as a next step.”

Recommendation 3: That the government establish an Economic Strategy Table on Creative
Industries, or similar forum, to support post-pandemic economic recovery and unlock the
significant economic value of the entire creative ecosystem in Canada.

Conclusion
Canada has developed a global leadership position in the youth and children’s programming

space and we should do all we can to seize the opportunities our natural advantages create. Shaw
Rocket Fund is dedicated to the ongoing sustainability of this special sector of the Canadian media
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industry. In order to remain competitive, the creative industries must work together, with
government, to unlock its full potential. Media, as it relates to Canadian content, should be a top
policy priority in Budget 2022.

With Canadian children and youth representing nearly a quarter of Canada’s population, this vital
demographic needs to figure prominently in post-pandemic planning. Specifically, we need to
ensure Canadian children and youth have the support, tools and programs needed to thrive in an
entrepreneurial digital society and are protected online. Protecting children today and ensuring
they succeed tomorrow is an opportunity we cannot afford to waste.
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