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Sample
Online survey of Children aged 2-12 years and their Parents

Total n=4021. Conducted January 2024. 

The main objective was to quantify parents’ perceptions and concerns around any reported experiences and potential 
sources of damaging/inappropriate content and responsible/good content. 
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 n=506  n=507  n=501  n=502

 n= 502  n=501  n=501  n=501

S3. where do you live? 
Base: Total (n=4021)

The following slides will compare 
Canada with the other markets 
included in the study (US, 
Australia, Philippines, Poland, 
Spain, Argentina, South Africa)

Flags throughout are presented if 
countries have similar data (within 
2 percentage points of each other)
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Strong plurality of parents choose Canada’s 
broadcast children’s channels for learning

BQ2- where? Canada
Children's broadcast 
TV channels 46%
Generalist broadcast TV 
channels 17%
Cable or satellite TV 
channels 16%
Subscription streaming 
services 31%
Free ad-supported 
streaming services 8%

YouTube 35%

BQ2. Where would you go to look for these characteristics?
Base: Selected ‘supports learning and development’ at BQ1. Canada only (n=203) 

Topic: Where do you go to look for/ what do you 
associate with ‘Supports learning and development’

Similar markets: 

Similar markets are defined as within 2 percentage 
points of the Canadian data
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Children’s broadcast TV, particularly 
animations, associated with good behavior

BQ2. Where would you go to look for these characteristics?
BQ4. Do you associate these characteristics with particular types or aspects of video content?

Base: Selected ‘shows good behavior’ at BQ1. Canada only (n=174) 

Topic: Where do you go to look for/ what do you 
associate with ‘Shows good behavior’

BQ2- where? Canada
Children's broadcast 
TV channels 46%
Generalist broadcast TV 
channels 11%
Cable or satellite TV 
channels 13%
Subscription streaming 
services 35%
Free ad-supported 
streaming services 9%

YouTube 29%

BQ4- associate with? Canada
Animal characters 30%
Animations 31%
Book adaptations 16%
Clear narratives 22%

Fictional characters 21%
Follow-alongs 22%
Human characters 33%
Live action 9%
Movies 30%
Musical content 10%
Short videos 20%
Faith content 20%
Sports 10%
True stories 19%
TV series 26%
UGC videos 21%

Similar markets: 

Similar markets are defined as within 2 percentage 
points of the Canadian data
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Over half of Canadian parents say animation 
stimulates their child’s imagination

BQ2. Where would you go to look for these characteristics?
BQ4. Do you associate these characteristics with particular types or aspects of video content?

Base: Selected ‘it stimulates the imagination’ at BQ1. Canada only (n=134) 

Topic: Where do you go to look for/ what do you 
associate with ‘Stimulates the imagination’

BQ2- where? Canada
Children's broadcast 
TV channels 38%
Generalist broadcast TV 
channels 9%
Cable or satellite TV 
channels 9%
Subscription streaming 
services 32%
Free ad-supported 
streaming services 8%

YouTube 30%

BQ4- associate with? Canada
Animal characters 40%
Animations 47%
Book adaptations 24%
Clear narratives 16%

Fictional characters 37%
Follow-alongs 33%
Human characters 25%
Live action 10%
Movies 40%
Musical content 25%
Short videos 21%
Faith content 12%
Sports 12%
True stories 13%
TV series 30%
UGC videos 26%

Similar markets are defined as within 2 percentage 
points of the Canadian data

Similar markets: 
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Children’s broadcast channels preferred          
by 2x over YouTube for promoting kindness

BQ2. Where would you go to look for these characteristics?
BQ4. Do you associate these characteristics with particular types or aspects of video content?

Base: Selected ‘promotes kindness’ at BQ1. Canada only (n=154) 

Topic: Where do you go to look for/ what do you 
associate with ‘Promotes Kindness’

BQ2- where? Canada
Children's broadcast 
TV channels 40%
Generalist broadcast TV 
channels 11%
Cable or satellite TV 
channels 11%
Subscription streaming 
services 27%
Free ad-supported 
streaming services 5%

YouTube 20%

BQ4- associate with? Canada
Animal characters 40%
Animations 33%
Book adaptations 14%
Clear narratives 18%

Fictional characters 26%
Follow-alongs 17%
Human characters 38%
Live action 13%
Movies 26%
Musical content 14%
Short videos 19%
Faith content 24%
Sports 10%
True stories 25%
TV series 27%
UGC videos 18%

Similar markets are defined as within 2 percentage 
points of the Canadian data

Similar markets: 
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Canadian parents, like others worldwide, don’t 
associate children’s broadcast TV with violence

Topic: Where do you go to look for/ what do you 
associate with ‘It’s violent’

CQ2. Where do you think video content that features these characteristics is available?
Base: Selected ‘It’s violent’ at CQ1.Canada (n=236) 

CQ2- where? Canada
Children's broadcast TV 
channels 8%
Generalist broadcast TV 
channels 22%
Cable or satellite TV 
channels 28%
Subscription streaming 
services 25%
Free ad-supported 
streaming services 17%

YouTube 42%

Similar markets are defined as within 2 percentage 
points of the Canadian data

Similar markets: 
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AQ1. To what extent do you have trust the following? 

Base: Canada (n=501) 

Topic: Top 10 trusted platforms - Canada vs the rest of the world

Canada
Other markets

Over ¾ of Canadians trust shows specifically 
made for children on broadcast television

Although all markets are 
generally trusting of shows 

‘specifically made for children 
on broadcast television’, a 

significantly higher proportion 
of Canadians trust this type 
of content (77% against the 

72% average)
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Types of content associated with 
learning and development

BQ4- associate with? Canada
Animal characters 27%
Animations 27%
Book adaptations 30%
Clear narratives 21%

Fictional characters 20%
Follow-alongs 47%
Human characters 32%
Live action 12%
Movies 23%
Musical content 26%
Short videos 26%
Faith content 13%
Sports 15%
True stories 22%
TV series 32%
UGC videos 34%

BQ4. Do you associate these characteristics with particular types or aspects of video content?
Base: Selected ‘supports learning and development’ at BQ1. Canada only (n=203) 

Topic: Where do you go to look for/ what do you 
associate with ‘Supports learning and development’
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Topic: Where do you go to look for/ what do you 
associate with ‘It’s violent’

CQ4. Do you associate these characteristics with particular types or aspects of video content?
Base: Selected ‘It’s violent’ at CQ1.Canada (n=236) 

CQ4- associate with? Canada
Animal characters 7%
Animations 16%
Book adaptations 8%
Clear narratives 3%

Fictional characters 31%
Follow-alongs 3%
Human characters 21%
Live action 29%
Movies 56%
Musical content 6%
Short videos 20%
Faith content 4%
Sports 11%
True stories 28%
TV series 40%
UGC videos 44%

Types of content associated with violence


