
Television Show 
4 seasons, 134 episodes 

Sold & broadcast in over 100 
countries worldwide  

Highest rated premiere ever 
on Family Channel in Canada 

Mall 
Tour 
9 cities  

Tour #1 
56 shows / 31 

cities in 
Canada 

Tour #2 
4 countries / 
40 shows / 

30 cities  

Live 
Stage 
Show 

TNS Live: 
The Movie 
Premiered in 80 
theatres across 

Canada 

Social 
Media 

Total Reach: 
274,000 

TNS Dance 
Academy 

App 
Over 115,000 

total downloads 

Instagram 
123,000 

followers 

Facebook 
58,600 likes 

Twitter 
8,500 

followers 

YouTube 
90,900 

subscribers / 
over 40 million 

total views  

Spinoff: Lost & 
Found Music 

Studios 
Launching  Jan 2016 

on Family Channel and 
April 2016 on Netflix 

US & worldwide 
Merchandise 
Multiple retailers 
(WalMart, Toys R 

Us, Shoppers Drug 
Mart, Shop.ca) 

30 Licensees in 
Canada including: 
JCorp (Apparel), 
Frango (Bedding, 
Towels), Calego 

(Accessories, 
Drinkware, Bags) 

Licensing 
launching in 

the UK in 
Spring 2016 

at Sainsburys 

Social 
Media 

Campaigns 

 

 
THE NEXT STEP 

Temple Street Productions 
 

 

 

 

Examples of Brands December 18, 2015      1 of 3 



Feature Film 
Cineplex release in 

Canada through the 
Family Favourites 

Program in over 100 
theatres in 30 cities, and 
in 50 AMC theatres in the 

US 

Air Bud Movie 
Manners 

Promotional spots at 
Cineplex teaching 

children movie-going 
etiquette  

DVD Release 
Home 

Entertainment in 
Canada and 20th 
Century Fox in 

the US 

YouTube 
Channel 

Featured on the 
YouTube Kids App 

Digital 
Marketing 

Pop culture 
integration, viral 

videos 

Starlight 
Children’s 

Foundation 
Partnering on major 

annual fundraiser 
“Play in May” 

Social 
Media 

Outreach 

Facebook 
220,000 likes 

Digital Client 
Marketing 
Amazon Instant 
Video, iTunes, 

Xbox, Verizon, etc.  

Television 
Broadcast 
Pet Network 

SVOD  
Netflix, Hulu 

Television 
Series 

Puppy Pre-School 
and Monkey Up! TV 

shows in 
development based 
on YouTube Channel 

KEYSTONE ENTERTAINMENT 
(AIR BUD ENTERTAINMENT) 
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Merchandise 
Promo partners 

include: Cold 
Stone, Evolution 
Dog Treats and 
Eggland’s Best 



Television Show 
4 Seasons, 63 episodes 

Airing in over 200 countries. 
Disney XD  

Other TV shows 
Success triggered 

international sales for 
upcoming Nerd Corps 

series 

Website 
Over 2 million visits 

per month 

Slug It Out! 
Over 5 million 

downloads / 1.2 million 
unique players per 

month 

Theatrical Release  
Two limited theatrical 
releases in Canada and 

the US 

Merchandise 
Toy line has been on the 

market since 2013 / 
currently in over 50 

countries 

 
SLUGTERRA 

Nerd Corps Entertainment / DHX Media 
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